
Online communities: changing the rules 

of research

November 2009

http://www.promisecommunities.com/


The internet is 

changing our 

relationship with 

the world...
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So how does 

research fit in to 

this new 

paradigm?
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The ôold rulesõ
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In traditional 

research 

methods we 

treat consumers 

as respondents
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Our 
assumption: 

ñwe 
understand 
they donôtò 
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We therefore tend to enlist 

only their opinion not their 

imagination and creativity  
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